
Hierarchy & Alignment 

When you look at this piece, ask yourself. Who 
is in control of what the reader reads?



How about this website? Who is in control 
here?

The answer is, the designer. In other words, 
(Soon to be) YOU! You the designer controls 
what the reader reads and what order they read 
it in. You as the designer also have to captivate 
your audience, draw them in and sell them on 
your idea, product, service, information or 
whatever it is that you want them to gain from 
you. You are providing value and you have to 



sell it. Bottom line. 

To do this you have to capture your audience 
quickly and retain their attention. This is even 
more so when it comes to websites. When the 
users attention is not captured and they quickly 
leave your site. This is called “Bounce Rate”.

We can mitigate this by using typographic 
hierarchy. Which is the prioritizing of 
information by levels of importance.



You must determine what order you want your 
viewers/readers to consume your information. 
What is the MOST important? What is 
secondary? What is tertiary? And so on..

Depending on what you are creating, you might 
have to use text as a focal point. Many times 
the focal point could be an image or another 
form of media but if not, you might have to use 
text as the focal point and if this is the case, you 
will have to use the right text for that. 





As we can see in the examples here. All of the 
focal points are text driven. In some cases it 
could be a combination of text and image focal 
points. There is still an order though.

Things that you can use to design with type 



hierarchy in mind:

Typefaces

Font Weight

Type Size

Case

Alignment

Color

Margins

When it comes to margins, there really is no 
definitive set law on it. There are  however, 
different guidelines. To the veteran eye, it’s 
something you just know or feel out. Something 
you can eyeball and know it’s right. In other 
circumstances, there may be a guide you must 
follow if there is printing and cutting involved. In 
this case your printer will send you a template. 



Depending on what you are making, your 
margins can vary.

Websites:

When it comes to websites we have to take in 
to account the device we are designing for. A 
desktop or a laptop can accommodate more 
white space. This gives us a lot more breathing 
room. We want to make sure that there is 
enough margin and padding depending on the 



element to give us enough space to make 
objects pleasing to the eye and make text easy 
to read.

You don’t want your text to sit right on the 
seam. 

🙅🚫👍✅



On a phone, there is a lot less space to work 
with. Because of this, there is less room to play 
with where margins are concerned. You still 
don’t want text to sit right next to the browser 
wall or a container wall but you also don’t want 
margin or padding like you would have on a 
desktop. 



Note, on the left and right, the padding is only 



about 5px. Also note the size of the text. It must 
be readable. On a phone the text will have to be 
a little bigger for ease of reading. 



Another thing we can notice is the 1 column 
layout. We can get away with 2 column 
depending on the content though (Like the 
above Etsy example).



Another thing to remember is that white space 
on mobile can work vertically, but far less so 
horizontally. 



Books:

When it comes to books, we have to take into 
account the books fold where it is glued to the 
spine. We need the margin to come out far 
enough to accommodate this and let the reader 
still be able to see the text before the fold. 
Therefor the interior margins need to be thicker 
than the exterior margins. We also have to take 
into account the page size overall. We want to 
make sure that the text sits in a centred area on 
the page. 



Depending on the book, you might have a 1 to 
2 CM outer margin and slightly larger inner 
margin. 

Business Cards:



Another common case we can look at for 
margins is the business card. As these need to 
be cut. However, sometimes the background 
design might go out to the bleed. The trim line 
is where the card will be cut and the safe zone 
is where all the important text will have to be to 
prevent it from getting clipped.

On the face of the card. The size we have to 
work with is similar to the phone. A small space 



to add information. We want to be clear and 
concise. 

The margin space you will have will depend on 
the size of the design.

In this case there is a simple design that allows 
for more white space.



In this case we have more of a design to the 
card that goes to the bleed. When there is a lot 
of info to add, or a lot of design to add, 
remember to use both sides of the card. We still 
have a good bit of white space where the 
address, phone number and email address are. 
These in my opinion could be bigger font for 
ease of use. 



Modular Grids

Another tool we can use to get our margins 
looking good is the grid system.

The modular grid has consistent divisions from 
top to bottom of a page and from left to right. 
With this grid guide set up, we can place text 
and images about a page easily and evenly.

We can also use grid systems for designing 



web pages. 


